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Grand Hyatt New York Brings High-Definition
to Hospitality

Luxury hotel provider enhances customer service with facility-wide
network of digital signage

Customer Overview

The Grand Hyaft New York is located in the fashionable East Side of
midtown Manhattan. It is only steps away from the city's top attrac-
fions, Grand Central Terminal, Times Square, Broadway theaters,
Central Park and Fifth Avenue's world-class shopping and an array of
global corporate headquarters. The hotel boasts luxurious accom-
modations, outstanding dining and catering services, beautiful gue-
strooms and newly renovated event spaces. It is the hotel's goal to
provide their guests with a fruly world-class hospitality experience.
With their broad range of service offerings and prime downtown
location, they have undoubtedly secured their position as one of
Manhattan's premier hotel destinations.

Project Scope

The Grand Hyatt New York's facility accommodates both business and
leisure travelers with a total of 1,300 guest rooms and 55,000 square feet of
event space. The event space, which recently underwent extensive reno-
vations, is used fo host a number of conferences, meetings and corporate
events. Given the high volume of fraffic, the hotel sought a solution that
would simplify facility navigation while improving the overall hospitality
experience for their guests. Ta help them achieve their goals, they tumed
to system integrator AVT Communiqué, an expert in digital signage for
hotels.

To be successful, the new signage had fo address a variety of fechni-
cal requirements as well as infegrate with the multiuse spaces. The hotel
wanted fo be able to display unique content on specific screens in a time-
ly and efficient manner. This content ranged from meeting room schedules
and wayfinding, to advertisements and corporate branding. After careful
evaluation and on the advice of AVT Communiqué, the Grand Hyatt New
York selected Omnivex as their digital signage software provider. In addition
to its advanced graphical capabilities, Omnivex software can ecsily inter-
face with the data in the hotels existing scheduling system, Daylight, and subsequently automate the process of updating the content being
displayed on the digital signage throughout the hotel.

ourtesy of Omnivex

Solution

The entire hotel has been equipped with 40inch LCD screens at high traffic
areas to help guests navigate the facility, provide them with information
and promote the Hyatt brand. Content includes reaktime news and
weather, in-house services, conference details, event scheduling and
wayfinding. The screens also provide an excellent medium for Hyatt specif-
ic advertising content; no external confent that is unrelated to the Hyatt
and ifs services is displayed on the screens. The hotel solely promotes in-
house restaurants and services, as well as the Hyatt Gold Passport member-
ship program. The goal was to keep the advertising specific fo Hyatt serv-
ice offerings and avoid saturating  visifors  with  un-
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necessary or irelevant promotional content.

Omnivex provided the Grand Hyatt New York with an easy fo use
system that gave them all of the functiondlity they required with minimal
additional effort to manage the digital signage. Omnivex software offers
the ability fo make manual changes at the user's discretion but also
makes automation simple, which is particularly useful if there is an exist-
ing system (such as the Daylight scheduling system the hotel was using)
aready in place. The Grand Hyatt has made excellent use of automa-
fion in order to minimize manpower and drive efficiency.

Unique contfent is delivered to screens throughout the building
based on the relevancy of that automation at a particular location. For
instance, one player PC is connected to an in-house channel that sup-
plies content for every guest room in the hotel. This functionality provides
a high degree of scheduling flexibility and content customization. The
entire digital signage system is managed remotely by the systems inte-
grator while staff at the Grand Hyatt NY can add or make changes to
content by way of advanced user permissioning built info the solution.

An important factor in the installation of the screens was that
the hotel wanted them to became part of the environment, so that
the signage would complement the look and feel of the establish-
ment. The majority of screens located throughout the facility are
contfained in custom enclosures, which are built fo intfegrate into
the architecture and existing décor of the

hotel. For instance, large vertical LCD screens, built info custom monoaliths,
are positioned in highly visible locations and are used fo display wayfind-
ing, real-fime news, weather updates, conference schedules and event
infimation, corporate branding and other hotel messaging. On the
Executive Suite Level af the hotel, screens showcase upcoming meetings
and events as well as detailed instructions about how to get there.

On the Conference Level, four 40-inch LCD display matrixes were
incorporated info the recently completed renovations. The screens, which
are suspended over the main floor, provide a variety of informa-
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five content, such as infimation about in-house restaurants, hotel services,

promotions and facility navigation. By making the hotel floor plan clearty
visible o guests, the screens help fo guide them to their desired meeting
rooms quickly and easily.

Additionally, Omnivex software is used fo manage real fime meeting
room scheduling displayed on screens located outside of each meeting
and conference room. There are approximately twenty 15-inch LCD pan-
els showcasing meeting room content throughout the Grand Hyatt NY.
Omnivex software automatically pulls this information directly from the
hotel's existing schedules that they use to manage the meeting room
bookings. This functionality adds a high

ity industry is high, so hotels are looking for ways to set themselves
apart. "While the Grand Hyatt is starting off with enhancing the guest
experience, digital signage software will eventually be used by hotels
and other hospitality sectors to help their staff and suppliers make
decisions," forecasts Collard. "Internal operations can be made more
efficient when intelligent content is used to help link information with
the people who need it. For example, screens placed on the carts of
the housekeeping staff can provide them with real-time information
about which rooms are booked, cleaned or occupied, which can
reduce business operations costs significantly.” ssm

degree of relevance to the content being
displayed, making it more useful for hotel
guests.

"The guest experience is our fop priority
and the digital signage system puts Grand
Hyatt New York a notch above competing
luxury hotels," says Thomas Beatty, senior
director of convention services for the Grand
Hyatt New York. "This technology helps our
facilities stand out as exceptional.”

Results

The Grand Hyatt New York has succeeded in
providing their guests with an improved cus-
fomer experience, by implementing the Iatest
in digital signage technology. Now, managing
confent, posting changes and informing visi-
fors is simple and efficient and requires little
additional labor on the port of staff. Given the
success of the initial digital signage installation,
there is discussion about expanding the net-
work and exploring new ways that the sig-
nage can be utilized.

This deployment represents a stepping
stone in exploring the many applications of
digital signage of the Grand Hyatt New York.
Guest communications have improved signifi-
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for real world applications..

cantly since the installation of the system, but
there are sfill other avenues for digital signage
within the hotel that show promise. "The
Omnivex powered digital signage system has
been running at the Grand Hyatt New York for
over two years now with impressive resulfs,”
says David Alfer, Director of Engineering &
Project Management for AVT Communiqué,
which oversees the system. He confinued,
"Omnivex gives us the capability fo stretch
functionality in new ways and provide great
value to guests at the hotel." Digital signage in
the hospitality sector is growing in popularity,
mainly for its ability to provide guests with an
improved customer experience.

Competition amongst the hospital-

Digital Signage Technology for Today's Applications

by ITSENCLOSURES

Extreme weather, vandals, dust and water are
all out to damage your valuable digital signage.
Fortunately, the viewstation line of enclosure
products provides that often overlooked
protection to combat these threats.

When it comes to LCD display protection,
viewstation has proven field experience.
Whether your displays are indoor, outdoor,
single or double, viewstation has a solution
to give you peace of mind. Please visit our
photo gallery for real-world applications at
viewstation.com/gallery.

Call 1.800.423.9911 for a free brochure or visit

www.vViewstation.com for details
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